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On Legal Responsibility of the Spokesman’s Endorsement
in Commercial Advertisement

ZHANG Hong, ZHANG Xi

(Xi'an Univ. of Arch. & Tech., Xi'an 710055, China)

Abstract: In recent years, the responsibility of the spokesman’s endorsement in commercial advertise-
ment has attracted much attention and discussion of the society, which also promotes the introduction
and perfection of relevant laws and regulations in China. However, the research on this issue remains
untouched in China, and therefore, it is necessary to make in-depth an exploration to identify the
spokesman’s endorsement in deceptive advertisement. It is the endorsements and testimonials that the
endoser is expected to bear legal responsibility for, but not the pure performance. In addition, the re-
sponsibility of endorsements and testimonials is distinguished depending on the legal character of the
infringing action of products and the relevant lawful liability should be assumed accordingly.
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