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An Analysis of the Business Ethics in Guanzi

XU Jing—=zhu

(Jiangsu Normal University, Xuzhou 221116, China)

Abstract: As a Chinese ancient classical ideological work, Guanzi is an in-depth interpretation of the
governing thought of Guan Zhong, an outstanding politician. The book involves various content of
politics, economics, sociology. and culture, and plenty of insightful discussions in these areas. Ac-
cording to the study of the incisive thought on business ethics in Guanzi, the paper points out that we
can see clearly Guan Zhong’s simple philosophy thinking of materialism and absorb the thoughts such
as the ethics for people’s livelihood to practice agrarianism and profit sharing, the ethics in production
to strengthen the country and enrich the people, the ethics in transaction to emphasize agriculture and
encourage commerce, the ethics in consumption to advocate a moderate degree of frugality and extrav-
agance, and the ethics in distribution to award the salary on the basis of one’s merits and accomplish-
ments. It is significant for the moral education in today’s economic construction to explore and mine
Chinese ancient business ethics and find the correspondence between history and reality.
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