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The Method and Influence in the Translation of Brand Names
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Abstract: The brand name, with its own characteristics, is a symbol of the product. With the social
and economic development, imports and exports are increasing and the translation of brand names is
gaining more attention. The accurate translation of brand names requires the translators’ capacity of
word collocation as well as that of cultural, marketing, psychological and other related knowledge.
By categarizing excellent versions of brand names (including trademarks) , the paper discusses the tra-
ditional methods used in the translation of brand names and trademarks, explores the reasons for a
new trend in the translation of brand names — “Zero Translation”, and analyzes the influence on the
translation of brand names from cultural, aesthetic and psychological perspectives.
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