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The Definition and Evaluation of CSR Practice Dimensions

——From the perspective of social entrepreneurs

CHEN Han-hui

(AnHui University of Finance and Economics, Pengfu 233030, China)

Abstract: Under the background of today’s society, what enterprises are faced with is not whether but
how to undertake social responsibility. The introduction of stakeholder theory clarifies the obligation
objectives and the extent of responsibilities for enterprises, and also enhances their abilities to under-
take social responsibility. Combining the theory of social value created by social entrepreneurs with
the empirical data of 358 effective samples from a variety of enterprises over the country , this paper
defines the meaning and dimensions of corporate social responsibility practice, and comes to the con-
clusion that CSR practice falls into two dimensions: (1) the corporate practice of legal, ethical and

philanthropic responsibility ; (2) the practice of social relationship, thus providing the guidance for
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enterprises to fulfill social responsibilities. Finally, this paper puts forward the following four specific
recommendations for enterprises to undertake more social responsibility: (1) constructing a manage-
ment system to practice corporate social responsibility; (2) enlarging employment and improving em-
ployee remuneration; (3) improving the quality of products and services to emphasize on the responsi-
bility to consumers; (4) actively promoting environmental protection, energy conservation and car-
bon-emission reduction.

Key words: corporate social responsibility practices; social entrepreneur; practice of social relation-

ship
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