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On the Imagic Iconicity of Advertising English

——From the perspective of multimodal discourse analysis

LI Ying, LIU Xin

(South-Central University for Nationalities, Wuhan 430070, China)

Abstract: Iconicity, an essential part of cognitive linguistics, regards that there exists an inherent
connection between linguistic form and language content. In advertising English, the multimodality
elements of sound patterns, form arrangement, graphological forms and etc. are purposely used to re-
flect imagic iconicity. With a number of advertising English used in the famous brands of 21st centu-
ry, this paper analyzes the principle and the function of imagic iconicity in creating advertising English
based on the theory of multimodal discourse analysis. It is hopefully believed that the elaboration of
the nature of advertising English with imagic iconicity theory leads to a new approach of multimodal
discourse analysis which blends iconicity of cognitive linguistics with functional linguistics.
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